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EXTENDED ABSTRACT
The extended abstracts are the records of the conference. We hope to give these conference by-products a single, high-quality appearance. To do this, we ask that authors follow some simple guidelines. In essence, we ask you to make your paper look exactly like this document. The easiest way to do this is simply to download a template from the conference website, and replace the content with your own material. A single blank line should be left between paragraphs. All text should be in Times New Roman, 12 points font using the justified alignment. Page margins must be kept at 2.54cm.

The Abstract must communicate central information in a clear and concise manner. The abstract should be no longer than 1000 words. 

The Abstract should summarize: 
1) The purpose of the research: 
a. The aim of this study is…
b. We address xxx research questions: 
RQ1:… 
RQ2:… 

2) Research Background and/or Conceptual Model
3) The research design and method/s; 
· In this section you should succinctly address the research design, the rigour of the data collection process and the quality of the data. 
4) The main results
5) The major theoretical and managerial implications. 
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Figure 1. Insert caption to place caption below figure
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